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 Not all SSDs are created equal

 Using the term “Enterprise” is not enough

 SSDs should meet customer targets

 What is really important inside the “box”

 Unique solutions require complete 
control
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A lot of companies say the are 
“Enterprise SSD”
 Most are missing the mark

To hit the target, 
SSDs should conform to
customer platforms,
not making platforms adjust to 
SSD specs
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There is significant divergence across both 
segment and interfaces moving into 2015

Source: Compilation from Micron, Gartner , & IDC 
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Suppliers need to provide the solutions that 
Enterprise customers need

 Custom FW, Form Factors, Interfaces
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  not SSD concepts
  
   Partnerships are key
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SSDs - “See a need, Fill a need”
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Focus on customer needs
  not SSD concepts
  
   Partnerships are key

SSD Design focus should be on what is 
needed

“We chose the MICRON SSDs 
because they not only answer the 
call for higher capacity, they also 
bring with them incredible new 
performance features.”

Source: Jacob Linscott, VP IT 
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Hardware design is only one key
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Hardware design is only one key

Focus on new technologies in 
 Controller development
 FW design for new media
 Moving beyond “ECC”
 New Features and Requirements
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 Not all SSDs are created equal

 Using the term “Enterprise” is not enough

 SSDs should meet customer targets

 What is really important inside the “box”

 Unique solutions require complete 
control
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What do you want from your 
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Questions?

Thank you 
for your time
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Scott Shadley

Flash Memory Summit 2011
Santa Clara, CA 14

• Sr. Manager, Marketing, NAND Solutions Group (NSG), 
Enterprise SSD Products, Micron Technology, Inc.

• Facilitates Marketing efforts for Micron Enterprise SSD 
adoption and creation of new products to meet the 
growing market need

• 5 year history in Enterprise SSD Development and 15 years 
in Semiconductor Design and Development

• Earned a BS degree in Electrical Engineering - Device 
Physics from Boise State University

• Earned a MBA in Marketing from University of Phoenix 
Revisit the Micron FMS presentations at www.micron.com/fms
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